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Title Author(s)

1. A ROMANTIC OR SEXUAL ATTRACTION? A COMPARATIVE                              
INTERSECTIONAL STUDY OF DIGISEXUAL EXPERIENCES 

Enes AKDAĞ, Necati Alp ÇELEBİ

2. AI AND CRITICAL DIGITAL SKILLS IN HIGHER EDUCATION: ARE WE     
CROSSING THE RUBICON?

Luis PEREIRA

3. AI AS A CO-CREATOR: COLLABORATIVE DESIGN PROCESSES  BETWEEN 
HUMANS AND ARTIFICIAL INTELLIGENCE

İsmail Erim GÜLAÇTI

4. AI IN CHANGING ROLES, RELATIONSHIP AND WORKFLOW IN                 
NEWSROOMS

Georgeta DRULA 

5. AI IN EDUCATION: BUILDING RESPONSIBLE AND ETHICAL                          
FRAMEWORKS

Margarida MANETA,  Lúcia        
MESQUITA, Maria José BRITES,         
Teresa Sofia CASTRO

6. ALGORITHMIC PERSONALIZATION IN THE EVOLVING PATHWAYS TO 
NEWS CONSUMPTION IN PORTUGAL

Paulo COURACEIRO,                                
Miguel PAISANA

7. AN ALTERNATIVE SYSTEM SEARCH WITH ARTISTIC CREATIVITY: THE 
CASE OF PLANTOID

David M. BERRY,                                     
Merve Güven ÖZKERİM 

8. AN ANALYSIS OF OPINIONS ON THE USE OF GENERATIVE MODELS 
IN THE FILM INDUSTRY THROUGH YOUTUBE USER COMMENTS: THE    
FROST AND AIR HEAD 

Yağmur TANRIVERDİ

9. AN EVALUATION ABOUT ADVERTISE/SPONSORSHIP/COLLABORATION 
HASHTAGS USED IN SOCIAL MEDIA PLATFORMS IN TURKEY; FEAR       
CULTURE CREATED BY UNCERTAINITY 

Özgün Arda KUŞ,                                     
Asena Irmak YAVUZ

10. ARTIFICIAL INTELLIGENCE IN A PEDAGOGICAL PRACTICE WITH 
MASTER STUDENTS 

Élmano RICARTE

11. ARTIFICIAL INTELLIGENCE IN THE INFLUENCERS’ ECOSYSTEM:          
ADVERTISING, CONTENT AND ENGAGEMENT

Gamze Gül ÖRGEÇ

12. ASSESSING CHATGPT’S PERCEPTION OF GENDER ROLES THROUGH 
‘PROFESSION’ IMAGES: IS INEQUALITY DEEPENING?

Dilek EVİRGEN

13. CULTURAL HERITAGE: DIGITIZATION AND METAVERSE EXPERIENCE Orquidea Moreira RIBEIRO

14. DIGITAL COMMUNICATION STRATEGIES OF AI ENTITIES: EXAMINING 
THE PRESENCE OF OPENAI ON TIKTOK

Zindan ÇAKICI, Neslihan BULUR

15. DIGITAL CURATORSHIP IN AI-DRIVEN CULTURAL LANDSCAPES Özge KALYONCU FIRAT,             
İsmail Erim GÜLAÇTI

16. DIGITALIZATION, REALITY TECHNOLOGIES, AI AND FUTURE OF       
ADVERTISING

Özgün Arda KUŞ,                           
Mevlüde Nur ERDEM 

17. ELECTIONS 4.0: NEW TOOLS FOR BUILDING CONSENSUS IN THE      
 DIGITAL UNIVERSE

Daniele BATTISTA,                             
Alessandra PETRONE

18. ENHANCING MEDIA LITERACY FOR JOURNALISM STUDENTS IN        
HIGHER EDUCATION THROUGH ARTIFICIAL INTELLIGENCE

Élmano RICARTE,                                   
Milton CAPPELETTI

19. EXPLORING CHATBOTS AND HUMAN INTERACTION WITHIN THE TERM 
OF CONVERSATIONAL MEMORY 

Ecem ERGÜL, Aysun EYREK,       
Esra Pelin GUREGEN DEREBOYU  
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20. EXPLORING PERCEPTIONS OF ARTIFICIAL INTELLIGENCE ON         
REDDIT: SENTIMENT AND CONTENT ANALYSIS OF REDDIT POSTS

Ramazan ELES, Sadettin DEMİREL

21. HUMAN-ARTIFICIAL INTELLIGENCE INFLUENCER INTERACTION IN
THE DIGITAL WORLD: ANALYZING PERCEPTION AND EMOTIONAL
EXPERIENCES WITH PSYCHOPHYSIOLOGICAL DATA HARVESTING
TECHNIQUE

Yaren DEMİREL, Neslihan ERDEM

22. JOURNALISM STUDENTS’ ATTITUDES TOWARDS ARTIFICIAL
INTELLIGENCE

Süleyman İRVAN

23. MEDIA LITERACY IN THE AGE OF ARTIFICIAL INTELLIGENCE:
EXPANDING EDUCATIONAL FRAMEWORKS

Elif POSOS DEVRANİ,             
Elif DÖLEN

24. MOVING IMAGE SUPPORTED BY ARTIFICIAL INTELLIGENCE IN THE
ADVERTISING SECTOR: CREATIVE PROCESSES AND AUDIENCE
PERCEPTION

Duygu YAPRAKCI,                        
İsmail Erim GÜLAÇTI

25. NEW FORM OF DIGITAL LEASHES: PARENTAL CONTROL  APPLICATIONS
AND ARTIFICIAL INTELLIGENCE PLUG-INS

Enes AKDAĞ, Necati Alp ÇELEBİ

26. POST- TRUTH ALGORITHMS: AI, DISINFORMATION, AND THE RISE   OF
DIGITAL NEOPOPULISM

João Pedro BAPTISTA, Concha
PEREZ-CURIEL, Fábio RIBEIRO,
Daniela FONSECA

27. RETHINKING INFLUENCER EFFECT: HOW DE-INFLUENCING IS           
REDEFINING CONSUMER AWARENESS

Özge UĞURLU AKBAŞ

28. THE AGE PERCEPTIONS: ANALYSIS OF IA RELATED NEWS IN THE  
PORTUGUESE ONLINE MEDIA  

Fábio RIBEIRO

29. THE CONSTRUCTION OF SOCIAL REPRESENTATION MEDIATED BY
ALGORITHMS

Aline VERONIZE, Luís LOUREIRO,
Alexandra FIGUEIRA

30. THE ETHICAL AND AESTHETIC TRANSFORMATION OF ART IN THE AGE
OF ARTIFICIAL INTELLIGENCE

Sibel GÖK, İsmail Erim GÜLAÇTI

31. THE ROLE OF ADVERTISING IN THE RELATIONSHIP BETWEEN
SUSTAINABILITY AND ARTIFICIAL INTELLIGENCE

Bahşende ÇOBAN AZİZOĞLU,    
Özgül DAĞLI   

32. THE ROLE OF MEDIA ORGANIZATIONS IN THE AGE OF ARTIFICIAL
INTELLIGENCE: THE DUTY AND RESPONSIBILITY TO PROTECT TRUST IN
MEDIA

Valdone RUDENKIENE

33. THE TRANSFORMATIVE IMPACT OF ARTIFICIAL INTELLIGENCE ON ART
AND DIGITAL INEQUALITIES

Artür Vahe KARAPEKMEZ,            
İsmail Erim GÜLAÇTI  

34. USE OF AI IN NEWSROOMS: EXPERIENCES AND ATTITUDES OF
JOURNALISTS IN TURKEY

Dilruba ÇATALBAŞ, Ceren SARAN 

35. USING AI IN INTERPRETER TRAINING TO GIVE FEEDBACK Gözde BÜKLÜM

36. VOICEOVER VS. TALKBACK: EXPLORING AI’S ROLE IN ACCESSIBILITY
FOR USERS WITH VISUAL IMPAIRMENTS

Semih EKEN, Mustafa Ekim ATAY

37. WHEN SKIN IS REPLACED BY STEEL: ROBOTS, L.L.M.S, AND THE
REIMAGINATION OF CULTURAL AND SOCIAL NORMS

Sara PASCOAL, Rosa MESQUITA

38. YOU SHALL SPEAK MY LANGUAGE: MIND THE LANGUAGE GAP IN THE
ERA OF AI

Maria Pia Ester CRISTALDI
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